
Spend 30 minutes utilizing this sheet and the next page to brainstorm your marketing 
objectives for the upcoming year. Consider all the touchpoints discussed in the Marketing 
Blueprint as you develop ideas to achieve your goals.

A NNUA L M A R K ETING 
PL A NNING BR A INSTOR M

YOUR GOAL FOR THE YEAR:  __________________________________________________________________________________

_____________________________________________________________________________________________________________________________________________________

_______________________________________________________________________________________________________________________________________________

     DIREC T MAIL

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

     EMAILS

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

    PHONE CALLS

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

     SOCIAL MEDIA

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

     POP-BYS

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

     CLIENT EVENTS

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________

__________________________________________________________________



ADDITIONAL IDEA S

____________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________ 

____________________________________________________________________________________________________________________________________________

     HOW WILL YOU GROW YOUR SPHERE THIS YEAR:  ________________________________

_____________________________________________________________________________________________________________________________________________

_____________________________________________________________________________________________________________________________________________

_____________________________________________________________________________________________________________________________________________

GROW ING YOUR SPHER E
Remember that you should do something each month to help grow your sphere. Below is an expanded idea list of 
where you can find new people to add to your list.

• Your Neighborhood
• Neighborhoods You Want To Sell In
• Renters In A Specific Location

• Open Houses
• Company Leads
• Networking Events

• Lunch And Learns
• Website Referrals
• Social Media



A NNUA L M A R K ETING C A LENDA R
Take the ideas you brainstormed on the previous pages and decide what months you want to do those tasks. 
Sometimes, it’s easiest to start with planning out your events first.

JANUARY
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

QUARTER 1

MARCH
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

NOTES ______________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

FEBRUARY
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

JULY
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

QUARTER 3

SEPTEMBER
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

NOTES ______________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

AUGUS T
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________



 DIR EC T M A IL
 EM A IL S

 PHONE C A LL S
 SOCI A L MEDI A

 POP - BYS
 CLIENT E V ENT SKey

APRIL
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

QUARTER 2

JUNE
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

NOTES ______________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

MAY
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

OC TOBER
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

QUARTER 4

DECEMBER
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

NOTES ______________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

NOVEMBER
  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

  ____________________________

   ____________________________

 GROW TH



TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE

Break down each task below for the month and set deadlines to help keep you 
on track. Utilize the details section to elaborate on supplementary tasks related 
to the main objectives.

MONTHLY M A R K ETING 
PL A NNING

MONTH:  ____________________________________________________________________________

TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE

TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE



TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE

TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE

TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE

TA SK :  __________________________________________________________________         DE ADLINE:  _____________________________

DETAILS: _____________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

___________________________________________________________________________________________________________________________________

DONE


